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Claim 10 (currently amended): The method as defined in claim 9, wherein the mobile 
information processing units comprise mob i l e i nformation proc e ssing un i ts se loct o d 
from tho group of informat i on prococcing unite concioting at least one of cellular 
phones, personal data assistants, car computer systems, wireless systems and 
personal communication devices. 

Claim 1 1 (cancelled) 

Claim 12 (previously presented): The method as defined in claim 9, wherein 4he 
generating a personal advertisement further comprises: 

adding at least part of the user profile data to the advertisement for display on 
the mobile information processing unit. 

Claim 13 (previously presented): The method as defined in claim 12, wherein the 
adding of at least part of the user profile data for display on the mobile information 
processing unit includes adding profile data selected from a group of profile data 
consisting of a name, interests, age, background, education, hobbies and other 
personalized data relating to a user. 

Claim 14 (currently amended): A method for personalized profile based advertising 
associated with a network of hub processing units coupled to a plurality of mobile 
information processing units over the network, the method of personalized profile based 
advertising on a first hub processing unit comprising: 

requesting location data and user profile data from at least one mobile 
information processing unit, whoroin tho location data Includod at loast two record for 
d e tormining a veloc i ty of movomont of tho mobilo i nformat i on procoGcing un i t ; 

determining if the location data indicate if the mobile information processing unit 
is within a sales location and in response to the mobile information processing system 
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being within the sales location forward i ng to tho mo b il e information procoooing cyotom 
for display thereon, an I nterior map of tho sa l OG location wh i ch i nc l udoc a porconaftzod 
adv e rtiGomont baood upon tho l ocat i on data ac wol l ac usor profilo doto aGGOGiatod with 
the — mobi l e — informat ion — prococc i ng — unit, — whoro i n — the — mop prov i doo — diroot i onal 
informat i on — dopondont on — the — veloc i ty of mov e m e nt — of tho — mob i io — information 
processing s y s t e m to a destination w i thin Galop l ocat i on li nkod to tho odvort i somont 

determining the presence of at least one item inside the sales 
location, the item being Identified within the user profile data: 

generating a personalized advertisement which includes one of: 

a map providing directional information to an Inner position 

within the sales fo cat ion of the at least one item in response to the 

at least one item being present inside the sales location: and 

a map providing directional information of an inner aisle 

layout of the sales location in response to the at least one item 

being not present within the sales location. 

Claim 15 (currently amended): The method as defined in claim 14. wherein in response 
to the mobile information processing system being outside the sales location, 
forwarding to the mobile information processing system for display thereon, a 
directional map to the sales location which includes a personalized advertisement 
based upon the location data as well as the user profile data associated with the mobile 
information processing unit^ — whoroin — the — map — prov i ded — dirootional — i nformation 
dopondont on tho ve l ocity of movomont of tho mob i io i nformation procooo i ng cyotom to 
tho oaloo location l i nkod to tho odvortieornont . 

CJaim 16 (previously amended): The method as defined in claim 14, wherein the 
mobile information processing units comprise information processing units selected 
from the group of information processing units consisting of cellular phones, personal 
data assistants, car computer systems and personal communication devices. 



item being present inside the sales location: and 

a map providing directional information of an inner aisle layout of 
the sales location in response to the at least one item being not present 
within the sales location. 

wherein the map is based upon the location data as wefl as the user 
profile data associated with the mobile information processing unit: and 

forwarding the personalized advertisement to the mobile information 
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processing unit for display. 

Claim 24 (previously presented): The computer program product of claim 23, wherein 
the mobile information processing units comprise at least one of cellular phones, 
personal data assistants, car computer systems, wireless systems arid personal 
communication devices. 

Claim 25 (previously presented): The computer program product of claim 23, wherein 
the generating the personal advertisement further comprises: 

adding at least part of the user profile data to the advertisement for display on 
the mobile information processing unit 

Claim 26 (previously presented): The computer program product of claim 25, wherein 
the adding of at least part of the user profile data for display on the mobile information 
processing unit Includes adding profile data selected from a group of profile data 
consisting of a name, interests, age, background, education, hobbies and other 
personalized data relating to the user. 

Claim 27 (currently amended): A hub processing system for providing personalized 
profile based advertising associated with a network of hub processing units coupled to a 
plurality of mobile information processing units over the network, the hub processing 
system comprising: 

means for receiving location data and user profile data from at least one mobile 
information processing uni t, wh e roin the l ocation data includes at l oast two records for 
determ i ning a v e locity of movement of th e mob il e i nformat i on proc e ssing un i t ; 

means for determining the presence of at least one item inside a sales 
location, the item being identified within the user profile data; 

means for generating a personalized advertisement which include s o map which 
is baood upon tho location data as w e ll as a uoor profil e data aocociatod with tho mobi l o 
information procossing unit, whor e in tho map provid e s d i rect i ona l informat i on 
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